Source:

MAPS24W4 - MAPS November 2024 Release (Jul 2023 - Jun 2024 Fieldwork)

Weight: population_weight
Table : All Respondents
Report Units : 1000's
Totals [SEM 1| SEM 2 [SEM 3 | SEM 4 | SEM 5| SEM 6 [ SEM 7 | SEM 8 | SEM 9 | SEM 10
Audience(000) 43,592 2,655 6,462 5,796| 6,051| 4,958 4,584 4,142| 3,484 2,870 2,591
Totals %Col 100.0 100.0| 100.0| 100.0[ 100.0[ 100.0| 100.0] 100.0[ 100.0| 100.0 100.0
AGE
Audience(000) 9,771 602| 1,400( 1,281 1,233 1,112 1,056 1,113 951 554 468
15-24 %Col 2.4 227 217 22.1 20.4 22.4 23.0  26.9 27.3 19.3 18.1
Audience(000) 10,789 735 1,863 1,639] 1,610 1,215 1,087 929 774 559 378
25-34 %Col 24.8 277 28.8 28.3 26.6 24.5 23.7| 224 22.2 19.5 14.6
Audience(000) 12,525 798| 1,680 1,619 1,709 1,462 1,251 1,129 990 972 916
35-49 %Col 28.7  30.1 26.0  27.9 28.2 29.5 27.3 27.3 28.4  33.9 35.3
Audience(000) 10,506 5201 1,518 1,257| 1,499| 1,169 1,189 971 770 785 829
20+ %Col 24.1 19.6 23.5 21.7 24.8 23.6 25.9 23.4 22.1 27.4 32.0
GENDER
Audience(000) 22,581 1,346| 3,582| 3,131 3,239 2,611| 2,298 2,117 1,671] 1,359 1,226
Female %Col 51.8 50.7 55.4 54.0 53.5 52.7 50.1 51.1 48.0| 47.4 47.3
Audience(000) 21,011 1,309| 2,879 2,665 2,812 2,346| 2,285 2,025 1,813| 1,510 1,366
Male %Col 48.2  49.3 44.6|  46.0 46.5 47.3 49.9  48.9 52.0 52.6 52.7
MARITAL STATUS
- Audience(000) 26,966 1,862| 4,400 4,018 3,957 3,186| 2,747 2,508 2,044 1,306 937
Single %Col 61.9  70.2 68.1 69.3 65.4 64.3 59.9 60.6 58.7|  45.5 36.2




Totals |SEM 1| SEM 2 |SEM 3| SEM 4 |SEM5|SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

Audience(000) 9,681  406|  978]  930] 1,130] 1,002| 1,005 1,018]  904| 1,084] 1,224

Married or living together %Col 22| 153]  154| 16| 187 202|219 246 259 378 472

Audience(000) 2,218 77| 338|  *255|  *279|  *243|  *280|  *205|  *202| *177]  *1ez

Widowed %Col 5.1 2.9 52| 4.4 4.6 4.9 6.1 4.9 5.8 6.2 6.2

‘ Audience(000) 878  =21| =98]  ~70] *~100|  =77|  *155| 97|  ~76] 90|  *94

Divorced %Col 2.0 0.8 1.5 1.2 1.7 1.5 3.4 2.3 2.2 3.1 3.6

Audience(000) 395 =37]  w74|  es7| 38| wse| w39 eq7]  e2s| g =35

Separated %Col 0.9 1.4 1.1 1.0 0.6 1.1 0.8 0.4 0.7 0.6 1.3

ETHNIC GROUP

Audience(000) 34,468] 2,593 6,188] 5587 5474 4143 3,445] 2,043] 2,127] 1,219 749

Black %Col 794 977|958 9.4 905 836 752 710 614 425 289

. Audience(000) 4,005 =4 +30] 17|  ~40| 26|  253|  393|  658] 1,051| 1,432

White %Col 92/ 02| o5 03 07 25 55 95 189 366 552

' ‘ Audience(000) o46] 0|  ~3|  ~4| 16| 51| 125 *131] 77| 248|192

Indian or Asian %Col 22 0o 00 o1 03] 10 27 32 54| 86 7.4

Audience(000) 4,080 58|  +z42| *187]  510|  633|  758| 67| 518  315| 192

Coloured %Col 9.4 2.2 3.7 3.2 8.4  12.8] 165 16.1 149  11.0 7.4
EMPLOYMENT STATUS

Audience(000) 9,168]  408]  866]  882] 1,052]  917]  987] 1,007  988] 1,007] 1,055

Working full-time %Col 21.0] 154  13.4] 152|174 185 215 243 283 34| 407

. . Audience(000) 3,817]  330]  656]  606]  617| 480  382|  268] 210  160]  *107

Working part-time %Col 8.8 124 102 105 102 97 83 65 60 5.6 4.1

Audience(000) 3,20 40| 352  341]  445| 314  315|  345|  337] 314 302

Self-employed %Col 74 53 55| 59 74 63| 69| 83 97 109 117




Totals |SEM 1| SEM 2 |SEM 3| SEM 4 |SEM5|SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

Audience(000) 3,085 *122] 02| 352 449 +325] 340  *330] *309] *257]  **199

A housewife/house husband %Col 7.1 4.6 6.2 6.1 7.4 6.6 7.4 8.0 8.9 9.0 7.7

Audience(000) 7,035 *341 812 953 895 773 805 890 767] 446 *353

A student %Col 16.1] 12.8] 12.6] 165 14.8] 15.6| 17.6| 215 22.00 155 13.6

ceti Audience(000) 5,341 211 620 603 751 653 668 509 427 424 473

etired %Col 12.3 8.0 9.6 10.4]  12.4] 132 146 123 122 148 18.3

. Audience(000) 3,065 281 641 575 447 403 288] 19| 117 *86 30

Not working %Col 7.0 10.6 9.9 9.9 7.4 8.1 6.3 4.7 3.4 3.0 1.2

Audience(000) 8,876 823 2,112] 1,482] 1,395 1,093 798 597 330  *175 =72

Unemployed %Col 204 310 327 2506 230 220 17.4]  14.4 9.5 6.1 2.8
AREA

Audience(000) 17,568 691] 1,150] 1,401] 2,082 2,116] 2,369 2,271 2,022 1,789 1,678

Metro %Col 40.3|  26.00 17.8] 242 344 427 517 548  58.0  62.3 64.7

Audience(000) 12,909 595 1,301 1,543 1,962 1,673 1,514 1,420 1,088 970 842

Urban %Col 29.6| 22.4] 201|266 324 337 330 343 312 33.8 32.5

o Audience(000) 13,115 1,369] 4,011] 2,851 2,007] 1,169 701 451 373 111 =72

ural %Col 301  51.6] 621 49.2] 332 236 153 109 107 3.9 2.8

Audience(000) 4,499  422] 1,219 826 658 537 309 260  *148]  **59 *61

Eastern Cape %Col 10.3] 159 189 143 109 10.8 6.7 6.3 4.2 2.0 2.3

- Audience(000) 2,098  *128 298 309 373 3000 *175]  +202]  **108] 92| 112

ree State %Col 4.8 4.8 4.6 5.3 6.2 6.1 3.8 4.9 3.1 3.2 4.3

Audience(000) 12,343 523 731 926] 1,370 1,404 1,584] 1,624] 1,507 1,347] 1,327

Gauteng %Col 283 197  11.3]  16.0]  22.6] 283 346 39.2] 432  46.9 51.2

Audience(000) 7,970 544 1,534 1,380 1,260 775 666 664 484 404 258

KwaZulu-Natal %Col 18.3] 205 237 23.8 20.8] 15.6]| 145 16.0] 139  14.1 9.9




Totals |SEM 1| SEM 2 |SEM 3| SEM 4 |SEM5|SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

- Audience(000) 3,939 286] 1,083  857|  564]  365|  216]  *1e5|  *179| 113|111

Limpopo %Col 9.0 108 16.8] 148 93| 74 a7l 40 51 40 43

Audience(000) 3,309] *179]  588|  578]  546| 320  333]  267]  259| *180] 150

Mpumalanga %Col 78] 67l 94| 100 90| 64 73 65| 74 63 5.8

Audience(000) 926]  ~116|  *142|  *123|  *141] 33|  *134]  ~67] =34 26| =11

Northern Cape %Col 21| a4 22| 24 23| 27 29 16 10 09 0.4

Audience(000) 2,998 294] 601|541 49|  316]  274] *153]  ~90| *130]  *102

North West %Col 6.9 11| 93| 93| 82 64 6o 37 26| a5 3.9

Audience(000) 5420 163 265 256 45|  807| 891  740| 675  519| 459

Western Cape %Col 1240 62| 4| a4 107 163|194 179 194 181|177
HIGHEST EDUCATION LEVEL ACHIEVED

Audience(000) 961] 159  310] 80|  *132]  =74] =48] 4] =25  ~12 =

No schooling %Col 22| 60| 48] 3.1 22| 15| 10 03] 07 04 0.3

Audience(000) 2,069 274  603|  405|  319|  *195| 125 86|  ~30| 26 =

Some primary school %Col 47 103 93] 7ol s3] 39l 27 21 09| 09 0.2

Audience(000) 2,07]  *226] 468  296]  323| 253|  *155| 136]  ~99| =95 54

Primary school completed %Col 48 85 72| 5.4 53 sa| 34 33 28] 3.3 2.1

Audience(000) 15,227] 1,092| 2,672 2,388] 2,316] 1,842] 1,638 1,300 969  569| 441

Some high school %Col 349 a11|  413]  a12]  383] 372|357 314 278 198 170

Audience(000) 5152|757 1,922 1,925 2,191] 1,826] 1,730 1,664] 1,379 1,026 733

Matric (high school completed) %Col 4.8 285 297 332 362 368 377 402 39.6] 357 283

Audience(000) 774 15| 95| 17| =82]  =91| =122]  ~80|  “e4| 55| =52

Pre-Matric certificate %Col 18| o6 15| 20 14 18 27 19| 18 19 2.0

1,271 =57]  ~104] 07| 61| 58|  *143| 77|  *128] *159] 78

DAct Matrirc Frartificrata

Audience(000)




Totals | SEM 1| SEM 2 | SEM 3 | SEM 4 [ SEM 5 | SEM 6 | SEM 7| SEM 8 | SEM 9 | SEM 10

PO TR TR %Col 2.9 2.1 1.6 1.8 2.7 3.2 3.1 43 3.7 5.6 3.0

Audience(000) 3146 ~47]  +202|  239|  302]  323|  352]  383|  397| 438 463

Diploma %Col 72| 18| 34l 44| sol  es| 77l 92 114 153 179

Audience(000) 1,424 ~17]  ~46]  ~94|  *156| 23|  *186| +170]  222| 205 206

Undergraduate degree %Col 33 o6l 07| 16| 26 25 41 41| 64 74 7.9

Audience(000) 1461 0] *39] 45| 69| 75|  ~es| 31|  171] 285 551

Post graduate degree %Col 34 04 06l o8 14| 15| 19 32] a9 99| 213
MONTHLY PERSONAL INCOME

Audience(000) 702] 90|  -174] =83  ~95]  =80] =79 45|  =32]  ~13]  ~12

R1-R499 %Col 16| 34 27 14 16 16|l 17 14 09 04 0.5

Audience(000) 335| 34| 15| ~41|  ~45|  ~45|  w25|  ~14] g 6 =)

R300-R599 %Col o8] 13 18 07 07l 09 o6 03 02 02 0.1

Audionce(000) P T I B v By B B ) BTV B ) BT =

R600-R699 %Col 03] 02 04 07 02 04 00 03 01 00 0.0

Audionce(000) e IS 1 Ry By B By B R B ~

R700-R799 %Col 0.4 13 o8 07 03 o1 02 02 o1 02 0.2

Audionce(000) T BT By B ] BT B 7! R R e B =

R800-R899 %Col 0.4 o6 07 o6 04 04 03 00 o1 o1 0.0

Audience(000) = T R T T Ot T I 7

R900-R999 %Col 03 o5 03 o4 03 03 02 04 05 00 0.3

Audience(000) 892|  -115|  w202|  121]  *131]  *=100]  ~71|  ~e3| 29| 26| 34

R1000-R1099 %Col 200 43| 34| 21 220 20 16 15 o8 09 1.3

Audience(000) 287] 24| e8| =47 =34 30| 28] 26| 24| 5 0

R1100-R1199 %Col 07l 09 10 o8 o6 06 06 06 07 02 0.0

Audience(000) 455 62| 103|  =78|  =74|  =a0|  ~d0o| =23| 27| 4 =3

pP17NnNn_P10Q0Q




Totals |SEM 1 |SEM 2 |SEM 3| SEM 4 |SEM5|SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

e %Col 10 23 1.6 1.3 1.2 0.8 0.9 0.5 0.8 0.1 0.1
R1400-R1599 Audience(000) 1,018]  141]  <243]  *219]  *151]  *133|  *81| 56| 52| 32 "9
%Col 26| 53 3.8 3.8 2.5 2.7 1.8 1.4 1.5 1.1 0.3

R1600-R1999 Audience(000) 789 *103]  *174] *140]  *128]  *94] =55  =37] 26| 24 "9
%Col 1.8 3.9 27 2.4 2.1 1.9 12l 0.9 071 0.8 0.3

R2000-R2499 Audience(000) 4441 351] 1,028]  827]  727] 58|  347] 252] 189 71 63
%Col 102 132|159 143 120 118 76| 6.1 5.4 25 2.4

Audience(000) 2,641 267] 575|411 473 31| w245]  *153] *102]  *e4 39

R2500-R2999 %Col 6.1 101 89| 7.1 7.8 6.3 5.3 3.7 29 22 1.5
R3000-R3999 Audience(000) 4372 370  931|  787]  e95| 419  408| 326 220 *132 "84
%Col 10.0]  13.9] 144 136 115 8.5 8ol 7.9 63 4.6 3.3

R4000-R4999 Audience(000) 4342]  307| 843 707]  738] 546  391|  367] 200 161 "82
%Col 1000 11.6] 1300 122|122 110 85 8.9 571 5.6 3.2

R5000-R5999 Audience(000) 3,692] 261 542|637  598|  421| 485  326]  251| *137 35
%Col 85| 9.8 8.4 11.0 9.9 85| 106 7.9 72| 48 1.3

R6000-R6999 Audience(000) 2,383 *144] 334 329 393 338] 289 214 134] ~103]  **104
%Col 55| 5.4 52| 5.7 6.5 6.8 63 5.2 3.8 3.6 4.0

R7000-R7999 Audience(000) 1,814 ~73]  251|  254]  235| 252  280] 197 *154] ez 56
%Col 42| 27 3.9 4.4 3.9 5.1 6.1 4.8 44 2.1 2.2

RB000-RE999 Audience(000) 1,986  *60|  *183| 235 304 3260 277] 239] 149 ez 51
%Col 46| 2.3 28] 4.1 5.0 6.6 6.0 5.8 43| 57 2.0

R9000-R9999 Audience(000) 925| 42|  ~e7] 98] 15|  *144| 19| 14| *106]  *55 24
%Col 2.1 1.6 10 1.7 2.6 2.9 26| 2.8 3.0 1.9 0.9

R10 000-R10 999 Audience(000) 2,127 44| 146|199  256]  276]  302|  322]  287] 218 76
%Col 49 1.6 23] 3.4 4.2 5.6 66| 7.8 82| 7.6 2.9




Totals | SEM 1| SEM 2 [SEM 3| SEM 4 | SEM 5| SEM 6 [ SEM 7 | SEM 8 | SEM 9 | SEM 10

R11 000-R11 999 Audience(000) 538  **13 =35 %63 71 88 51 =99 Prr BT -3
%Col 1.2 0.5 0.5 1.1 1.2 1.8 1.1 2.4 1.7 0.9 1.3

R12 000-R13 999 Audience(000) %9 8|  eal wss|  t37[ 22| vas1| +as| 2] 01 a2
%Col 2.2 0.3 1.0 1.5 2.3 2.5 3.3 3.5 3.2 3.5 1.6

R14 000-R15 999 Audience(000) 1,331 =27|  +74  *+95|  *131|  *153]  *176|  *224| 195  *143[  **115
%Col 3.1 1.0 1.1 1.6 2.2 3.1 3.8 5.4 5.6 5.0 4.4

R16 000-R19 999 Audience(000) 1,143 ~8[  w49| 69  *114[ 122  *164| 188  *159[  *165|  *104
%Col 2.6 0.3 0.8 1.2 1.9 2.5 3.6 4.5 4.6 5.8 4.0

R20 000-R24 999 Audience(000) 1,318 ™15 60l 64 *123 94| *206 183 204 2 *146
%Col 3.0 0.6 0.9 1.1 2.0 1.9 4.5 4.4 5.9 7.7 5.6

R25 000-R29 999 Audience(000) 820 14 18 **29 **58 44 79 “117 173 *157 *129
%Col 1.9 0.5 0.3 0.5 1.0 0.9 1.7 2.8 5.0 5.5 5.0

R30 000-R39 999 Audience(000) 1,153 ws[ ol w0[ a7 ved|  e90| s3] 192 247 312
%Col 2.6 0.2 0.3 0.3 0.8 1.3 2.0 3.7 5.5 8.6 12.0

R40 000-R49 999 Audience(000) 695 "3 wol 18] w36 29| eea0| w71 c145|  *144 204
%Col 1.6 0.1 0.1 0.3 0.6 0.6 0.9 1.7 4.1 5.0 7.9

R50 000-R59 999 Audience(000) 493 0 **1 *0 =12 10|  *~17] =54  *90 *98 210
%Col 1.1 0.0 0.0 0.0 0.2 0.2 0.4 1.3 2.6 3.4 8.1

R60 000-R69 999 Audience(000) 302 **0 **5 5 w7 x4 28 **19 49 67 120
%Col 0.7 0.0 0.1 0.1 0.1 0.1 0.6 0.4 1.4 2.3 4.6

R70 000-R79 999 Audience(000) 246 0 4 *0 0 2 **11 **19 =36]  *5g4 121
%Col 0.6 0.0 0.1 0.0 0.0 0.0 0.2 0.5 1.0 1.9 4.7

R80 000-R89 999 Audience(000) 230 **0 2 **q **9 **3 **g 91 =73 53 110
%Col 0.5 0.0 0.0 0.0 0.1 0.1 0.2 0.5 0.7 1.8 4.2




Totals |SEM 1| SEM 2 |SEM 3| SEM 4 |SEM5|SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

00 000.R99 995 Audience(000) *104 e — =0 — e = s PP R 53

%Col 0.2 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.2 2.1

100 000-R100 999 Audience(000) 13 e =0 =0 =0 = P T ) Y, =

%Col 0.3 0.0 0.0 0.0 0.0 0.2 0.0 0.5 0.3 1.2 2.3

110 000R110 999 Audience(000) =3 e — =0 =0 P =0 e v = =13

%Col 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.3 0.5

170 000 Audience(000) 5 — 0 0 vy P Py e T ) 176

+

%Col 0.4 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.4 1.1 4.9

Average Personal HH Income Value 6,304 2,801 2,881] 3,384] 3,861] 4,334] 5,366] 6,664 9,538 13,584] 23,093
MONTHLY HOUSEHOLD INCOME

R500-R599 Audience(000) 335  <34]  115] 4 s T I R g 6 2

%Col 0.8 1.3 1.8 0.7 0.7 0.9 0.6 0.3 0.2 0.2 0.1

e00Re99 Audience(000) 175 oy I I Ry R ] I = =0 vy

%Col 0.3 0.2 0.4 0.7 0.2 0.4 0.0 0.3 0.1 0.0 0.0

N Audience(000) P T B T BT P g g = P Py

%Col 0.4 1.3 0.8 0.7 0.3 0.1 0.2 0.2 0.1 0.2 0.2

800.R899 Audience(000) 7T BT BTy Ty T y] R 17 vy 3 3 0

%Col 0.4 0.6 0.7 0.6 0.4 0.4 0.3 0.0 0.1 0.1 0.0

R900.R999 Audience(000) 140 14 19l =21 16| 14| =11 19 19 0 =7

%Col 0.3 0.5 0.3 0.4 0.3 0.3 0.2 0.4 0.5 0.0 0.3

R 1000-R1055 Audience(000) 892 15| 202|124 t131] 100 7| w63 29l *26 34

%Col 2.0 4.3 3.1 2.1 2.2 2.0 1.6 1.5 0.8 0.9 1.3

R 1100-R1199 Audience(000) 287 =24 e8| 47| 34| 30| 28] 26| 24 5 *Q

%Col 0.7 0.9 1.0 0.8 0.6 0.6 0.6 0.6 0.7 0.2 0.0




Totals [SEM 1| SEM 2 | SEM 3 | SEM 4 | SEM 5 [ SEM 6 | SEM 7 | SEM 8 | SEM 9 | SEM 10

R1200-R1399 Audience(000) 455| 62| 103 =78  +74[ 40| 40| 23] 27 = =3
%Col 1.0 2.3 1.6 1.3 1.2 0.8 0.9 0.5 0.8 0.1 0.1

R1400-R1599 Audience(000) 1,118 141 *243 *219 151 *133 *+8 1 5 %57 37 g
%Col 2.6 5.3 3.8 3.8 2.5 2.7 1.8 1.4 1.5 1.1 0.3

R1600-R1999 Audience(000) 789  **103 *174 *140 “128 w04 55 37 Ty v =
%Col 1.8 3.9 2.7 2.4 2.1 1.9 1.2 0.9 0.7 0.8 0.3

R2000-R2499 Audience(000) 4,441 3511 1,028 827 727 586 347 “252 189 pre 63
%Col 10.2] 132 159 143 12.00  11.8 7.6 6.1 5.4 2.5 2.4

R2500-R2999 Audience(000) 2,641 267 575 411 473 311 *245 «153]  **102 64 39
%Col 6.1 10.1 8.9 7.1 7.8 6.3 5.3 3.7 2.9 2.2 1.5

R3000-R3999 Audience(000) 4,372 370 931 787 695 419 408 326 %220 132 84
%Col 10.00  13.9] 144 136 11.5 8.5 8.9 7.9 6.3 4.6 3.3

R4000-R4999 Audience(000) 4,342 307 843 707 738 546 391 367  *200[  *161 *82
%Col 10.00  11.6]  13.0  12.2 122 11.0 8.5 8.9 5.7 5.6 3.2

R5000-R5999 Audience(000) 3,692 261 542 637 598 421 485 326 251 *137 *35
%Col 8.5 9.8 8.4  11.0 9.9 8.5  10.6 7.9 7.2 4.8 1.3

R6000-R6999 Audience(000) 2,383 *144 334 329 393 338 289 214 *134] **103|  **104
%Col 5.5 5.4 5.2 5.7 6.5 6.8 6.3 5.2 3.8 3.6 4.0

R7000-R7999 Audience(000) 1,814 =73 251 254 235 252 280  *197|  *154[  **62 *56
%Col 4.2 2.7 3.9 4.4 3.9 5.1 6.1 4.8 4.4 2.1 2.2

R8000-R8999 Audience(000) 1,986 “*60 *183 235 304 326 277 239 149 *162 5
%Col 46 2.3 28 41 5o 66 60 58 43 57 2.0

R9000-R9999 Audience(000) 925 4z 67 o8|  *156[  *144[ 119  *114[  *106]  **55 24
%Col 2.1 1.6 1.0 1.7 2.6 2.9 2.6 2.8 3.0 1.9 0.9

Audience(000) 2,127 44| *146 199 256 276 302 322 287 *218 76

pP1Nn NNN_D1N QQQ




Totals [SEM 1 | SEM 2 (SEM 3 | SEM 4 [ SEM 5 | SEM 6 | SEM 7 | SEM 8 [ SEM 9 [ SEM 10

ST %Col 4.9 1.6 2.3 3.4 4.2 5.6 6.6 7.8 8.2 7.6 2.9
R11 000-R11 999 Audience(000) 538 13 **35 **63 “71 **88 **51 *+99 59 =27 33
%Col 1.2 0.5 0.5 1.1 1.2 1.8 1.1 2.4 1.7 0.9 1.3

R12 000-R13 999 Audience(000) %9 8]  ea] wss| 37 22| vas1| +as| 2] 01 a2
%Col 2.2 0.3 1.0 1.5 2.3 2.5 3.3 3.5 3.2 3.5 1.6

R14 000-R15 999 Audience(000) 1,331 =27 ~74[  *95| 131  *153|  *176|  *224]  *195  *143|  **115
%Col 3.1 1.0 1.1 1.6 2.2 3.1 3.8 5.4 5.6 5.0 4.4

R16 000-R19 999 Audience(000) 1,143 g **49 *69 114 122  *1e4 188]  *159]  *165 104
%Col 2.6 0.3 0.8 1.2 1.9 2.5 3.6 4.5 4.6 5.8 4.0

R20 000-R24 999 Audience(000) 1,318 ™15 60| 64  *123 94 *206 183 204 222 *146
%Col 3.0 0.6 0.9 1.1 2.0 1.9 4.5 4.4 5.9 7.7 5.6

R25 000-R29 999 Audience(000) 820 **14 **18 **29 **58 **44 *79 *117 173 *157 *129
%Col 1.9 0.5 0.3 0.5 1.0 0.9 1.7 2.8 5.0 5.5 5.0

R30 000-R39 999 Audience(000) 1,153 **5 *22 *20 47 **64 *90|  *153 *192 247 312
%Col 2.6 0.2 0.3 0.3 0.8 1.3 2.0 3.7 5.5 8.6 12.0

R40 000-R49 999 Audience(000) 695 "3 e[ 18] 36| 29| 40| 71| *145| *144 204
%Col 1.6 0.1 0.1 0.3 0.6 0.6 0.9 1.7 4.1 5.0 7.9

R50 000-R59 999 Audience(000) 493 ) w1 ) **12 **10 17 **54 **90 98 210
%Col 1.1 0.0 0.0 0.0 0.2 0.2 0.4 1.3 2.6 3.4 8.1

R60 000-R69 999 Audience(000) 302 **0 5 5 7 *eg 28 19 49 67 120
%Col 07 00 0.1 0.1 0.1 0.1 0.6| 0.4 1.4 2.3 4.6

R70 000-R79 999 Audience(000) 246 Y **4 0 0 2 11 **19 36 54 121
%Col 0.6 0.0 0.1 0.0 0.0 0.0 0.2 0.5 1.0 1.9 4.7

Audience(000) 230 *0 2 **q **9 3 ) 21 73 53 110

DN NNN_DKRAQ QQa




Totals | SEM 1| SEM 2 [SEM 3| SEM 4 [ SEM 5| SEM 6 [ SEM 7 [ SEM 8 | SEM 9 | SEM 10

T RS aee %Col 0.5 0.0 0.0 0.0 0.1 0.1 0.2 0.5 0.7 1.8 4.2
90 000099 999 Audience(000) 104 =0 y =0 y =0 e s P e w53
%Col 0.2 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.1 1.2 2.1

100 000.R109 999 Audience(000) 133 =0 =0 =0 P g PE7 IO TPy ey 59
%Col 0.3 0.0 0.0 0.0 0.0 0.2 0.0 0.5 0.3 1.2 2.3

Audience(000) 33 =0 y P P - P e e pers 13

R110 000-R119 999 %Col 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 0.0 0.3 0.5
Audience(000) 182 =0 P P e y o w5 3| o3z 126

R120 000+ %Col 0.4 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.4 1.1 4.9
Average Monthly HH Income Value 11,174 4,164 4,710 5,378 6,667 7,533 9,517 12,553 16,919 24,801 42,815

SurveyTime 7.22.84.10(F64)
Report Date: 11/11/2024

Notes: * data relatively unstable ** data highly unstable

Data Sources:
MAPS24W4; MAPS24W4 - MAPS November 2024 Release (Jul 2023 - Jun 2024 Fieldwork) :




